Imagination and passion
Entry and development opportunities at Porsche

911 Carrera design sketch

Dear Sir or Madam,
Many people dream of driving a Porsche.

graduated from a university or college,

or the two-year Porsche programme for

So, why not take the plunge and apply to

Some are able to fulfil this dream once

you could apply for the ‘racetrack’

the development of young professionals.

work in a team that promotes dedication

they have had a successful career. How-

scenario, i.e. a permanent position. We

ever, Porsche could fit in right at the

can promise you one thing, at Porsche,

Whether you are interested in a position

beginning of your career. Our company

you don’t just get to sit in the driving

at our Research and Development Centre

is always interested in outstanding

seat, you get to put your foot on the

in Weissach, in production, sales or in

employees who wish not only to experi-

accelerator.

other areas such as human resources or

and offers opportunities.

financial management, at Porsche you

ence the fascination of Porsche, but
Our recruitment strategy is based on the

can really live life in the fast lane – with

philosophy of achieving the best for us

the most successful manufacturer of

You warm up first on our ‘test track’ by

and promoting the individual. To achieve

exclusive sports cars.

carrying out an internship or writing your

this, we offer various options such as

final paper with us. Or, if you have already

the internship programme Pole Position,

also to actively participate in it.
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Innovation
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Tradition

Our philosophy
If you want to take new paths,
the beaten track is not for you.

Porsche is a unique company with strong

Tradition and innovation

Performance-driven approach

ideals. Everything we do is characterised

Not in any way a contradiction, but

and social responsibility

by our values and philosophy. We have

Porsche values that mutually enhance

These have been two Porsche values for

a clear idea of who we are and how we

each other to form a whole. The connec-

decades. For us, they are closely linked.

do things. That is how we manage to

tion between tradition and innovation is

We have a performance-oriented corpo-

stay true to our principles and meet the

expressed in our outstanding products,

rate culture, but always encourage people

high demands we place on ourselves.

but also in all of our staff relations and

to be fair with each other.

Regardless of what others are doing, we

agreements with our employee repre-

are always endeavouring to redefine our

sentatives.

limits and set new standards. Our cars
should always be something special.
And when it comes to the profitability of
our company, we are not satisfied with
the happy medium. To achieve this, today
and in the future, we rely on employees
and managers who are willing to go that
Ferdinand and Ferry Porsche at the drawing board

extra mile.

Ferdinand Alexander Porsche with a Plasticine model

Our world of work
A job or a vocation?

They enable different specialist areas

products, which is why each and every

For us, it’s one and the same thing.

to work together without any bureau-

one is constantly examining their activi-

cracy. You work in an atmosphere of

ties and looking for improvements.

autonomy in close collaboration with
other departments and, above all, on

Our employees often think unconvention-

Experience the fascination of Porsche.

interesting subjects and in a fascinating

ally, but we support that at Porsche

As an employer, Porsche offers you the

field. What’s more, we support our

because we value originality and individ-

unique combination of a dynamic and

employees, especially when it comes to

uality – as well as loyalty to colleagues

international working environment and

balancing the many demands of private

and team work.

an almost family-like atmosphere in

and professional life, with individual

which you are appreciated and actively

solutions customised for each member

encouraged as a person. The flat hierar-

of staff.

chical structures in the company enable
short paths of communication and

We are pleased to say that our employees

decision-making as well as pragmatic

are proud of working at Porsche. They

solutions to any challenges that occur.

are driven by their passion for our special

Our company
From the very beginning, we have enjoyed a sporting challenge.
And lateral thinking.

So what actually differentiates Porsche

well as all Porsche engines. The special

concept, incorporating aerodynamics

from other car manufacturers? Of course,

thing here is that the series cars are pro-

and thermodynamics, simulation, elec-

it is the cars, which inspire emotion and

duced on the same production line as the

tronics and measuring technology, right

passion on both the road and the race-

racing versions – which is unique in the

through to testing. And – thanks to the

track.

automotive industry. Alongside production

addition of an ultra-modern design studio

you will also find quality management

and a high-tech wind tunnel – Weissach

Work on designing the first cars with

and production logistics in Zuffenhausen.

was, and is, used as a ‘think tank’ for

racing genes started in 1931, in the

Moreover, this site, including the man-

many automotive manufacturers around

engineering office created by Ferdinand

agement headquarters, forms the core

the world.

Porsche. This idea continued under the

of the company. A core that is being con-

management of Ferry Porsche, with the

sistently further developed and expanded,

Leipzig

Porsche 356. Series production of the

for example, with the environmentally-

The Cayenne, Panamera and the new

first sports car with the Porsche name

friendly paint shop where a revolutionary

Macan are built in Leipzig – one of the

started in 1950 in Stuttgart-Zuffenhausen.

electrostatic separating system for paint

most modern plants in the world. By far,

In 1963, the 356 was finally replaced

dust reduces the emissions of solvents

these are not the only highlights that

by another classic, the Porsche 911. It is

and fine dust to a minimum.

make the production site so interesting

still coming off the production line at the

Porsche Museum in Stuttgart-Zuffenhausen

– for the visitor as well. Alongside the

company’s headquarters – now in its

Something else to be admired in Zuffen-

customer centre, which is used for a

seventh generation. Since 2002, Porsche

hausen is the Porsche Museum with its

variety of events, the Leipzig plant also

vehicles have also been produced at the

unique design. It incorporates a glass-

accommodates an FIA-certified test track

plant in Leipzig. For all our employees,

fronted workshop, the Porsche archive,

for newly-built vehicles as well as an

some things are as evident today as they

restaurants, a 600 m conference area

off-road track.

were in the past: the living culture, the

and a 5,600 m exhibition area with space

passion for one’s work, as well as the

for 80 historical vehicles and numerous

desire to push the boundaries time and

smaller exhibits. Alongside icons such

time again. Not single-handedly, but in a

as the 356, 550, 911 and the 917, out-

team – just as in motorsport – that is

standing feats of engineering by Professor

highly-qualified and simultaneously effi-

Ferdinand Porsche from the early 20th

Bietigheim-Bissingen

and IT consultant, Mieschke Hofmann

worldwide have been supplied with spare

cient, as is clearly evident in our vehicles.

century are displayed.

Various Porsche subsidiaries are located

und Partner GmbH (MHP), another

parts from Sachsenheim, and approxi-

in Bietigheim-Bissingen, including Porsche

Porsche subsidiary, is based in Freiberg

mately 90,000 different Porsche parts

am Neckar.

can be located at any time.
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Headquarters in Stuttgart-Zuffenhausen

Porsche plant in Leipzig

Zuffenhausen

Weissach

Consulting GmbH, Porsche Financial

And the heart of Porsche? This continues

The Porsche Research and Development

Services GmbH, Porsche Deutschland

to beat in Germany, such as in Zuffen-

Centre in Weissach is globally renowned

GmbH as well as Porsche Lizenz- und

Sachsenheim

hausen – where it all began. This is where

for its advanced technology, new devel-

Handelsgesellschaft mbH & Co. KG.

The central spare parts warehouse

production commenced for the first ever

opments and high-tech products in the

And Porsche Engineering Services

is located in Sachsenheim – just

Porsche series model, and Porsche sports

automotive sector. Here, everything is

GmbH, which belongs to the Porsche

19 km away from the main plant. Since

cars are still being built here today, as

developed and designed from the initial

Engineering Group GmbH. The process

2010, about 800 Porsche dealers

Artist’s impression of the
new design studio in Weissach

Development

Strategy

competencies

Design

Innovation

Quality

Planning

Engineering

■ n Spain
■ ■ n Great

Britain

■ ■ n France

Russia ■ n

■

China

■ n n Switzerland

■

Hongkong
n

Porsche connects – even continents.

Shanghai

■ n ■ n n Germany

It’s not just Porsche cars that are all over
the world. You can travel the world for
Porsche, too. Porsche is much more than
a manufacturer of premium sports cars,
it also has more than 70 companies
involved in sales, consultation, finance
■ n Japan

and development services.

■ South
■

Korea

■ n Canada

Import and retail

Porsche follows a strategy of standardised brand and sales management in the
■ Dubai

most important global market regions.
■ n ■ n USA

This is why the Porsche Group has its

■ n n n Italy

own distribution companies in Germany,
France, Great Britain & Ireland, Italy,
■ ■ n Singapore

Spain & Portugal, Switzerland, Canada,
USA, China, Japan, Hong Kong, Russia,
Australia and Singapore. Regional offices

nn

were set up in Dubai, Miami and Prague

■

to manage the markets in the Middle

n

Czech Republic
■ n Australia

Austria

Brazil

East, Latin America and Central and
Eastern Europe. The markets of some
European countries are managed by

implementation- and process-orientated.

businesses are customers of MHP. As a

shops, franchise stores and specialist

tion of individual components through to

our subsidiaries in Germany, France,

independent importers.

And always highly efficient. To create

process supplier, MHP has expertise in

retailers. All of the products are created

the design of complex modules and the

Great Britain, Italy, Spain, Switzerland,

a company that is as streamlined as it

the full range of processes and optimises

in the Porsche Design Studio in Zell am

planning and execution of total vehicle

Russia, USA, Canada, Japan and Australia

can be.

them – using IT solutions – to ensure

See (Austria).

projects, including series launch manage-

we offer customers services such as

ment. Always with the highest levels of

leasing, finance or hire-purchase, which

confidentiality. Development services for

are as tailor-made as a race suit. This is

■

Consulting

In the area of consulting, Porsche is

that each process is running smoothly

Engineering

speeding ahead. At Porsche Consulting,

Mieschke Hofmann und Partner GmbH

and efficiently. The MHP philosophy:

■

the focus is on the streamlined company.

(MHP), the leading German process and

excellence.

As a subsidiary of Porsche AG, Porsche

external customers have been an estab-

all rounded off with Porsche insurance

This Porsche subsidiary advises large

IT consultation company for the auto

Engineering provides premium services

lished part of the Porsche brand since the

services and the Porsche Card.

corporations and medium-sized compa-

motive industry, also belongs to the

■

for the worldwide automotive manufac-

design office was founded by Ferdinand

nies around the world on the subject of

Porsche Group. With the advisory

At Porsche Lizenz- und Handelsgesell

turer, supplier and industrial sectors.

Porsche in 1931. The experience gained

‘Operative Excellence’. In doing so, the

approach, ‘symbiosis of process and IT

schaft everything revolves around design.

All customer projects are centrally

from sports car development is

management consultancy works exclu-

consultation’, MHP comprehensively

Porsche Design Driver’s Selection

controlled from the Research and Devel-

successfully used to overcome a range

sively in accordance with the principles

takes care of more than 250 (automo-

offers bespoke products for Porsche

opment Centre in Weissach. As an engi-

of engineering challenges.

that have made Porsche so successful.

tive) customers worldwide, across the

drivers and enthusiasts. Porsche Design

neering provider with total vehicle com-

This field-tested knowledge is made

entire value chain. So that around 90 %

products are distinguished by their func-

petence, Porsche Engineering provides

n

available to other companies throughout

of the leading automotive companies

tional, timeless and pure design. They

the complete service spectrum of state-

You always get there OK in a Porsche.

the sector. Personal. Pragmatic. Value-,

and over one third of the top 100 German

are sold globally by the company’s own

of-the-art engineering, from the concep-

With the help of financial services from

Design

Financial Services

Employment opportunities
You have a precise image of your dream car.
You should also have one of your employment opportunities.

Research/Development
Porsche is not just a sports car manu
facturer, it is also a ‘think tank’. In the
area of research and development, our
engineers have achieved such a high
standard that they do not only develop
exceptional sports cars, but also work
for external contractors. At the Research
and Development Centre in Weissach, our
engineers concentrate daily on the question of which ideas and innovations will
perfect the end product. This begins, for
example, with the development of new
body variants and components, but also
Quality management: quality control

incorporates calculations of rigidity and

Development: preparing for aerodynamic testing in the Porsche wind tunnel in Weissach

strength, draft designs and the optimisation of acoustics, aerodynamics and

Logistics

Quality management

new products. In doing this, you are

You will also carry out cost comparisons

within the group and from outside in the

thermodynamics, through to tests, evalu-

Nothing runs well without the correct

The quality of a Porsche is almost leg-

constantly working between the conflict-

and analyse suppliers according to their

implementation of projects and provision

ations and cost management, to name

logistics, not even a Porsche. As a logis-

endary, and you too can play a part in

ing priorities of cost objectives, high-

efficiency.

of services.

just a few aspects. Here you will find

tics specialist, you can help to design

this. The extremely varied responsibilities

quality standards and tight deadlines,

enormous potential to not only further

and implement internal and external

begin as early as the development phase.

which have to be pushed through or

Information technology (IT)

develop yourself, but also future vehicles.

logistical processes in compliance with

You work closely with the Porsche

maintained on a daily basis in partnership

As a cross-function, Porsche IT supports

specified deadline and cost objectives.

engineers and designers, ensure high

with our suppliers throughout the world.

all business processes, on a global basis,

Production

However, if you work in the area of

quality from our suppliers long before

The same also applies to the procurement

by ensuring optimum process integration

You can really get moving with production

purchased parts coordination, you are

production, and work out optimisation

of non-production material, the area of

and efficient information management.

at Porsche, as here the focus is on pro-

responsible for safeguarding the logistical

suggestions in the production phase.

general procurement. Office materials

Important factors for success are the

ducing vehicles with the utmost efficiency,

chain from our suppliers to Porsche.

Of course, it does not just end with

are only the start. Exciting projects like

use of modern information and commu-

with precision and to deadlines. That’s

Both areas are of strategic importance.

proposals. You will also be involved in

the Porsche Museum or the new paint

nication technologies and the application

why production engineering optimisations

Precision planning plays a key role,

the implementation of your ideas in the

shop at the Zuffenhausen production

of professional methods and tools. The

of work processes and conditions in all

especially with maximum manufacturing

individual specialist areas. This ensures

site have been supplied with individual

duties performed by Porsche IT range

areas of production rank among your on-

depth of around 20 % and the associated

that each car will meet the customer’s

trades and supported until their opening

from strategic planning of the IT archi-

going priorities, in addition to the meas-

considerable daily quantities supplied.

requirements.

or commissioning.

tecture through process design, in

ures that increase the motivation and

Only in this way can we produce our

responsibility of the employees. When all

series vehicles, with all their many varia-

Procurement

Your everyday work is arranged accord-

areas, to the development and operation

is said and done, anyone who is involved

tions, at the highest quality at any time.

Porsche procurement is responsible for

ingly. You will be on the look-out for new

of information systems. In doing this,

in the production of a Porsche should

the on-time provision of parts and com-

efficient suppliers for us, in agreement

we offer our internal clients the highest

also fully identify with it.

ponents for the production of our series

with other Porsche areas, negotiating

possible quality of support and service

vehicles and the development of our

quotations and preparing award decisions.

and manage service providers both from

collaboration with the various business

Passion:
applied every day at Porsche.

Marketing/Sales

matters concerning organisation, labour

the specialist departments and are then

A strong brand like Porsche needs out-

law and interpersonal issues.

implemented internationally. In the end,

standing marketing and an excellent sales

it comes down to one thing: customer

concept. This begins with the support of

After-sales

the Porsche dealers and importers both

Customer service does not end with the

at home and abroad, extends through

purchase of a vehicle, that’s actually

to compiling new product, price and

when it really starts. The focal points in

communication concepts, to drawing up

after-sales lie in the worldwide supply

sales analyses of the various markets.

of spare parts and technical support in

Our market research department pro-

our international markets. Global sales

vides information on the constantly

support is ensured by means of regional

changing conditions in our sales markets.

managers who attend to the business

These trends must be implemented in

and technical-operative queries of our

close communication and coordinated

importers and subsidiaries on site. New

with and between all areas of the com-

after-sales projects are coordinated with

satisfaction.

pany in a future-orientated manner.
Because we have one objective: to make

Marketing/Sales: running a Porsche Centre
After-sales: providing customer-based service processes throughout the world

sure our customers always come first.

Human resources

Management accounting/Finance

objectives and organise the budgeting

Alongside Porsche, a number of other

The basic prerequisite for a successful

Skilled and highly-motivated personnel in

and control of income, costs and results.

companies both within and outside the

company is highly-motivated employees

the finance area are the key to efficient

Or support the management team in the

automotive sector profit from this. As

and managers. The key duties of the

financial control at Porsche and are there-

identification and analysis of risks, thereby

a consultant at Porsche, you have the

human resources department therefore

fore an important prerequisite if we are to

ensuring that the company objectives

opportunity to work with this customer

include recruiting the right employees

be competitive. In the Porsche AG finance

are achieved.

spectrum – from the manufacturer

and providing an appropriate structure

department you can choose, for example,

for effective, trusting and responsible

between challenging audit jobs, demand-

Consulting

and importers – across the entire value

cooperation.

ing work in risk management, an in-depth

Consulting involves advising companies

chain on both national and international

insight into the areas of corporate finance,

on various topics and process areas.

projects.

To faciliate personal development, the

cash and asset management, or the tradi-

With its consulting companies, Porsche

human resources department develops

tional tasks of accounts and billing.

avails itself of comprehensive expertise

through to the supplier and up to dealers

in the areas of engineering, management,

and implements individual programmes
for the further training and promotion

You will have the opportunity to obtain

process and IT consulting. This sound

of our employees. In addition, the Human

thorough insights into the financial

knowledge base is one of the secrets of

Resource Managers also ensure the

control of our company. For example,

Porsche’s success.

‘best fit’ for positions within the company

using the latest methods and tools, you

and advise employees and superiors on

can actively work on setting company

Practice

Internship Opportunities

Possibilities

Targets

Enthusiasm

Success

Projects Pole Position

918 Spyder

Your internship at Porsche
In the mornings you can wake up with a pain in your stomach.
Or with butterflies in it.

When you are starting off, you ought to

well as from autonomous and demanding

• Marketing/Sales

If you have already gained theoretical

And don’t forget: take enough time out

have a clear idea of where you are going.

projects, you will gain valuable practical

• After-sales

experience from three terms of

for your internship. At least three, or

Therefore, as a student you should

experience and get to know the company.

• Management accounting/Finance

(industrial) engineering or economics

ideally six months. After all, you want to

already have a vision as to where your

Task-orientated and targeted internships

• Procurement

studies, that’s a very good start. In

gain more than just a brief glimpse

journey will take you, and how fascinating

can be undertaken at our sites in

• Information technology (IT)

addition, if you are dedicated as well as

behind the scenes.

it could be with Porsche. With a company

Stuttgart-Zuffenhausen, Weissach and

• Human resources

target-orientated, you could also gain

that, on the one hand is ultra-modern,

and Bietigheim-Bissingen, as well as in

• Law

your first practical experience alongside

and on the other hand is very traditional.

Leipzig, in the following areas:

• Project management

your studies. If you are inspired by the

• Environmental protection

Porsche philosophy, you should apply

• Public relations

now. You’ll find the link to our online

Within the scope of an internship you

• Research/Development

can put the theoretical knowledge you

• Production

application form, as well as all

have already acquired into practice.

• Logistics

the available internship positions at

From the daily operational business, as

• Quality management

www.porsche.de/personal.
918 Spyder: fuel consumption (in l/100 km) combined 3.1–3.0; CO2 emissions 72–70 g/km; electricity consumption 12.7 kWh/100 km

Pole Position: the Porsche internship programme
For successful advancement, it’s not just important how you start.
But where you start.

With an internship at Porsche you have

Typical of Porsche is also the multitude

already crossed the starting line. If you

of challenges that we can offer you, such

are highly qualified with outstanding

as a position as a working student. Or

achievements and above-average poten-

an internship at one of our international

tial, then the door to a career at Porsche

subsidiaries. Or the option of concluding

is wide open. As part of our internship

your studies with a final paper at Porsche.

programme, Pole Position, we support
you during the remaining time of your

You can see what opportunities a place

study with regular information about

at the front of the grid can bring.

Porsche, invitations to various events
and the option of gaining further work
experience.

Cayman S
911 Carrera 4 Cabriolet

Your international internship at Porsche
Apropos practice.
Fully expand your horizons: internationally.

There is nothing to beat practical expe-

International internships are available at

rience and, at Porsche, you don’t have

nearly all Porsche subsidiaries.

to gain this experience only in Germany.
The prerequisite for an international

The main areas are:

internship is a successfully completed
internship at home. The places are

• Marketing/Sales;

allocated only to former interns who

• After-sales;

have already proven their capabilities

• Management accounting/Finance; and

and qualities.

• Human resources.

Cayman S: fuel consumption (in l/100 km) urban 12.7–11.4 · extra urban 7.1–6.3 · combined 9.0–8.2; CO2 emissions 211–190 g/km
911 Carrera 4 Cabriolet: fuel consumption (in l/100 km) urban 13.5–11.9 · extra urban 7.2–6.9 · combined 9.5–8.7;
CO2 emissions 224–205 g/km

Practical training: as a working student at Porsche

Your final paper at Porsche

Without practice, even a Porsche

Would Porsche represent a crowning achievement for you?

would only exist in theory.

We think it could also represent the very beginning.

As a working student you can breathe in

Working hours are agreed individually,

Have you finished your technical or

We would be happy to support you in this,

some practical air during your semester.

so that you can continue your theoretical

business studies? Why not think about a

if, alongside above-average academic

In development, perhaps, or in another

work.

practically-oriented final paper at Porsche.

achievements, you have already been

It can be a great starting point for a

able to gather some practical experience,

The working conditions are exemplary

career. With one of our proposed topics

preferably as an intern at Porsche.

• Research/Development;

and the pay is attractive – would you like

or one that you wish to develop with us,

• Production/Logistics;

to be involved?

you can lay the foundation for a career

If you are interested, apply online,

at Porsche.

approximately six months before you

specialist area, such as:

• Marketing/Sales;
• After-sales;

would like to start on an advertised

• Management accounting/Finance; or

position or on spec.

• Human resources.

Porsche models shown: fuel consumption (in l/100 km) urban 15.8–11.4 · extra urban 8.4–6.3 · combined 11.5–8.2;
CO2 emissions 270–190 g/km

Creativity

Responsibility

Dream

Ability

Development

Performance
Opportunities Fantasy
Knowledge

Success

Your doctorate at Porsche
The Porsche doctoral candidate network –
more ideas per hp.

After studying, you now want to move

Here, you will put your scientific know

With the Porsche doctoral candidate

into the practical field but don’t want to

ledge to the test directly in vehicle

network we bring you into contact with

lose sight of the science either? Then

development or methodology projects.

other doctoral candidates as well as

the doors are open to joining Porsche

For example, in the areas of lightweight

with specialists and managers. During

through a doctorate. Essentially, this is

construction, vehicle performance,

the course of various events, you will be

possible in nearly all areas of the com-

driver assistance or e-mobility. We offer

given the opportunity of a personal and

pany, but our doctoral candidates are

a number of different fields. And the

specialist exchange. From the very

mainly based at the Porsche Research

assistance provided?

beginning you will be a fully integrated

and Development Centre in Weissach.

member of the team.

Cayenne GTS

Joining Porsche directly

Applying to Porsche

The best reward for success in training?

Do you have the power?

Race practice.

Does your career have it too?

Do you see a broad horizon before you

To ensure that you can get started on

Of course, we don’t just give you data

Knowing something is good, but knowing

So get working efficiently now and use

Information on applying to our subsidiaries

and possess unlimited motivation? Are

your new job straight away, you will par-

and figures, we also pass on our values

a lot is better. Because comprehensive

this opportunity whenever you want to.

can be found on our website at

your academic results above average and

ticipate in the Porsche ‘Warm Up’ intro-

and our company culture. Because that’s

information is the key to planning your

is your internship already successfully

ductory programme for new employees

where Porsche draws its lifeblood from.

career. And the fastest way to get it is

Would you like to apply for a position

completed? Have you also had some

when you first join. Here, you will get

through our website: www.porsche.de/

that gets you in the fast lane? Please

Our application hotline is also available:

experience abroad and possess a know

a comprehensive overview of the whole

personal.

complete the online application provided

Tel. +49 (0)711 911-22911 – Monday to

ledge of foreign languages? And do you

company and the key processes at

via the link in the job descriptions on the

Friday from 10:00 to 12:00 hrs and from

like dealing with people? That’s great,

Porsche AG. You will also have the

Here, you will find a complete overview

Porsche Job Locator. Alternatively, send

14:00 to 17:00 hrs to answer any ques-

because you can position yourself at the

opportunity to get to know the company

and information on joining opportunities

your full application by post to:

tions on applying to and joining Porsche.

front of the queue – whether it is to be an

and its products along with the manage-

and specific offers such as, for example,

engineer, industrial engineer or economist.

ment team and a stint in production.

internships and job postings.

During your first days at work you will be

www.porsche.de.

Dr. Ing. h.c. F. Porsche AG
Personalmarketing

partnered with a colleague who will be

Please also refer to our website for how

Porscheplatz 1

available to assist you.

to apply or for information about inter-

70435 Stuttgart

esting events that may be taking place.

Germany

Cayenne GTS: fuel consumption (in l/100 km) urban 14.8 · extra urban 8.5 · combined 10.7; CO2 emissions 251 g/km

Evolution 911 Targa

Your development opportunities
We have a lot to offer

specialist, project, and management

Our varied individual development

Porsche development of

Porsche Management Program

Porsche consistently promotes the devel-

paths, with respective career options.

activities range from attending training

young professionals

With the Porsche Management Program,

courses and seminars to individual

After initially proving themselves in their

the company has a comprehensive and

opment of its employees – the key to a
successful company. The development

Varied and customised

coaching. It also includes on-the-job

everyday work, young professionals in

strategically aligned qualification pro-

opportunities at Porsche give rise to

The performance and commitment of

training – for instance, projects within

the Porsche Group are prepared specifi-

gramme to permanently ensure a high

a broad spectrum of interesting tasks

everyone is assessed and future targets

the Porsche improvement process,

cally to take on higher-level jobs. This

level of management skills at Porsche.

and activities within our company. We

discussed between management and

specialist work and collaboration in

two-year programme consists of basic

The programme has been developed in

don’t just offer ‘off the rack’ personnel

staff on an annual basis. Whether and

simultaneous engineering working

and individual modules which are aimed

cooperation with a well-known business

development; our system is based on

how the targets have been achieved is

groups and teams. Working on inter

specifically at the next possible develop-

school and gives participants state-of-

individual requirements and the various

examined in an open and fair dialogue.

national projects and in our subsidiaries

ment stage. Key elements are joint

the-art knowledge on the main areas of

development phases that are aimed at

Strengths, potential for improvement,

provides additional practical qualification

workshops, individual training modules,

general management.

promoting our employees.

wishes and development opportunities

opport unities. Alongside the individual

regular round-table discussions, lectures

are discussed and tailor-made develop-

development sought, we also system

and longer rotations in other departments

The objective is to have a customised

This comprises three equivalent develop-

ment measures are worked out and

atically prepare selected target groups,

or subsidiaries. Working on a project is

qualification programme for the specific

ment paths for improving your abilities:

defined.

such as project teams, trainees and

a central part of this programme.

advancement of managers and to
prepare them for possible new positions.

management, for future challenges.
911 Targa 4S (Type 991): fuel consumption (in l/100 km) urban 13.9–12.5 · extra urban 7.7–7.1 · combined 10.0–9.2;

CO2 emissions 237–214 g/km

Jobs & careers on the internet
Even a real dream can have a virtual beginning.

Developing the technology of tomorrow.

On our website, at www.porsche.com/

Do you want to find out more about

Always surpassing yourself.

careers you can get insights into the

Porsche as an employer? We have more

Working at Porsche offers many chal-

Porsche working environment and

exciting images from behind the scenes

lenges. What might it be like?

experience first-hand what makes work-

at our company on Facebook at

ing at Porsche so fascinating.

www.facebook.com/porschekarriere.
Alternatively, go to
www.xing.com/company/porsche
to visit our Xing page.

Ferry Porsche in the 356 production hall

Summary
The advantage of taking the less travelled route?
You reach places you have never been before.

Get in. At Porsche. As this is certainly

and creativity, which you can feel free to

dream too. You can work in a company

a decision that will not just take you on

reflect in your application. In conclusion,

that builds dream cars. With imagination

the odd short excursion, but on a much

Ferry Porsche has already provided us

and passion. It’s not without reason that

longer one. We aim to promote our

with the motto that still leads us today:

we’ve made this the title of this brochure.

employees as far as possible at all

‘In the beginning, I looked around and

times. So that you can be involved in the

could not find quite the car I dreamed of.

development, production and sale of

So I decided to build it myself.’ Employees

exclusive sports cars along with us –

who think in this way will always find an

as a member of the team.

open door here.

What we expect from you are good

Take that first step – just like Ferry

qualifications but, above all, courage

Porsche did back then. Realise your

We look forward to meeting you.

Porsche, the Porsche Crest, 911,
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Macan S (front cover), 911 Targa 4 (back cover):
fuel consumption (in l/100 km) urban 11.6–11.3 · extra urban 7.6–7.3 · combined 9.0–8.7; CO2 emissions 212–204 g/km
fuel consumption (in l/100 km) urban 13.1–11.8 · extra urban 7.5–6.9 · combined 9.5–8.7; CO2 emissions 223–204 g/km

